
Over the past year, the BUILD UPON 
project has brought together a 
uniquely diverse community of 
nearly 2,000 organisations at 
over 100 events across Europe, 
to co-create the national building 
renovation strategies that are 
due by the 30 April 2017 EU 
deadline. These strategies are 
critical to reducing the impacts of 
climate change from energy use in 
buildings, and creating buildings 
that deliver a high quality of life for 
everyone.

As part of this, the Czech Green 
Building Council and its partners 
have brought together a community 
of 143 organisations at 6 events 
across Czech Republic, and 
created cross-sector consensus 
over the following set of key 
recommendations for the Czech 
Republic’s  renovation strategy.

Disclaimer: The sole responsibility for the content of this material lies with the authors. It does not necessarily represent the views of the European Union, and neither 
EASME nor the European Commission are responsible for any use of this material.
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RECOMMENDATIONS FOR THE CZECH REPUBLIC’S NATIONAL RENOVATION STRATEGY

1 Continue Open Discussion with 
Stakeholders and Government
It is important that open discussions 
continue between key stakeholders. 
This requires participation from 
representatives of various segments of 
government, professional associations, 
representatives of construction 
businesses and other interested parties. 
It is also important to ensure that 
views of those ‘unusual’ suspects in the 
market are also heard - these are the 
organisations who have the potential 
to positively influence outcomes but 
who aren’t yet part of the renovation 
conversation - this could be dwellers 
associations, small craftsmen unions and 
small guilds.

2. Educating the Public
Educating the wider public on available 
solutions for different types of buildings 
is critical in creating demand for 
good quality solutions. In the Czech 
Republic, this is especially missing in 
the residential sector (in comparison 
with the commercial sector where it 
works relatively well). It is also important 
that the multiple benefits of renovated 
buildings are communicated to the 
public, such as health, wellbeing and 
productivity.

3. Skilled Building Experts
It is important to ensure that there is 
sufficient capacity of experts in the 
building sector who can help assist 
in renovating buildings. These are the 

planners, architects, builders, energy 
specialists, consultants, subsidy 
specialists who can help private 
individuals, business, and public 
authorities in their decision-making 
process.

4. Engaging the Media
In order to ensure that the message of 
sustainable building is disseminated to 
the general public, the media must be 
engaged and educated on the topics 
of energy efficiency and renovation. 
The media should be provided with 
interesting information on sustainability, 
energy efficiency and renovation 
solutions that can then be used across 
various platforms to highlight the 
multiple benefits of renovation.
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5. Innovation in Finance
Innovative financing solutions will 
play a key role in tackling some of the 
administrative and financial barriers 
that need to be overcome when tackling 
the renovation challenge in the Czech 
Republic. The primary focus should be 
on the use of private finance and other 
alternative methods of financing outside 
of subsidy programs. Options for scaling 
viable financial instruments should be 
explored.

6. Public Procurement
Good quality, well prepared public 
procurement is essential for achieving 
high-quality, durable and long-term 
economically optimal solutions. 
Therefore, public bodies and authorities 
should be motivated to prepare 
contracts that reflect these important 
principles. Additionally, well renovated 
public buildings can also demonstrate 
the multiple benefits of renovated 
buildings to the wider public and 
therefore accelerate the market for green 
and energy efficient buildings.

7. Mid-Term Plan
It will also be important to ensure that a 
mid-term plan evaluating the progress 
of the renovation strategy is introduced. 
This will allow policy-makers and other 
decision-makers to evaluate what is 
working and identify areas of concern.
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